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Objective :The objective of the course is to provide students with detailed knowledge of
some of the marketing mixes such as Sales and Promotion.

1. Advertising:Meaning, Role of advertising, types of advertisement, industrial,
institutional, retail, trade and professional, marketing mix, Advertising department
and advertisement manager .

2. Organizing for Advertising: Objectives and functions - Role and functions of
advertisement agencies. Advertising agency and services, client agency relationship.
Visual layout, art work, production traffic copy, effective use of words, devices to get
greater readership interrelation.

3. Advertisement budgets and effectiveness: Types, optimal expenditure, decision
models, sales response and decay, competitive share, Pre-testing, post testing,
experimental designs.

4. Sales Promotion: Importance and scope; Need and objectives of sales promotion;
Consumer promotion; channel promotion; Timing of sales promotion; Measurement
of impact of sales promotion; sales promotion budgeting.

5. Publicity and public relations: Scope and importance. Methods of publicity, Power
of Publicity, advantages and disadvantages of Publicity, Process of Public relations-
Marketing public relations functions;Public relations officer- role and functions.

Text Books :

Advertising & Promotion : George E.Belch,THM
Advertising and Promotion- An Integrated Marketing Communication approach, Shimp,
Cengage
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